


•  Guest Education & Engagement 

•  Web/Mobil App 

•  Zoo Accountability 
 



 

 Summer campers and guests learn about     

sustainable palm oil  

 Letter writing to organizations that are not 

members of the RSPO 

 Business cards with QR codes for guests to                   

download shopping app 

 App featured in Jungle Trails signage 

 Video 
 
 
 

 



Smartphone 

Web App 

Shortcut 

Shopping 

Guide and 

Information 

Opportunities to Engage in 

Conservation 



 Currently working with SSA 
and their purchasing 
department to source only 
sustainable palm oil products 

 

 

        Zoo Accountability

Contact:  Scott Wingate 

scott.wingate@cincinnatizoo.org 



•  Palm Oil Task Force 

•  Guest Messaging 

•  Zoo-wide Program Support 



•  Forming a Zoo Palm Oil Task Force 
   
   

•  First meeting in September  



•  Planned graphics overhaul in ape building 

•  Summer ape table  
 



Sale of orangutan bracelets 
 

Orangutans solidified as one of the six cornerstone 

species for the Zoo 

Contact:  Bobbi Gordon 

bgordon@hoglezoo.org 



•  Guest Action/Interaction 

•  Social Media 

•  Partnerships 



 Use Your Reach: 
Guests are able to send 
messages through the 
Zoo to Starbucks, 
L’Oreal, General Mills, 
and Kraft regarding 
their commitment to 
sustainable palm oil. 

 



Volunteer palm oil iPad/ interactive cart: 

Interacting with guests about everyday buying decisions 

and how they can help protect wildlife worldwide – 

including how palm oil is an often unknown part of 

everyday life and how small actions can make a big impact.  



• Actively engaging users in conservation messages via 

social media 

• For example:  On an animal’s birthday that is affected 

by palm oil, have guests send a letter as a “gift” 

 



Oregon Zoo and Point Defiance Zoo & Aquarium  asked the public to 

storm social media with "coffee selfies" prior to National Coffee Day 

on Sept. 29 to spotlight Starbucks' commitment to using sustainably 

produced palm oil and its benefits to tigers, orangutans, and other 

wildlife. The hope being that the attention will spur other companies 

into action. 
 
 



Contact:  Grant Spickelmier 

grant.spickelmier@oregonzoo.org 

National Coffee Day 



• Publicity for the palm oil 

crisis 

•  Guest Action 

•  Paws for the Cause 

• Zoo Accountability & the    

Future 

Member of the RSPO 



•   Partnership with Oregon Zoo for National Coffee Day 

• The Tacoma News Tribune: 

• Educational piece—online addition 

• “For the Kids” article on palm oil—Sunday 

printed addition 



         Criteria used to guide the company selection process~ 

• Companies: 

• With products that have strong relevance to visitors 

• To represent a spectrum of progress on journey to 

deforestation-free palm oil  

• That would be likely to respond to public interaction 

• That are being targeted in campaigns by other zoos so 

that there is a unified message from our community of 

visitors 

Selected Companies: 

•Kraft Foods 

•Starbucks 

•General Mills 

•Unilever 
 



Inform our guests of the palm oil issue and assist them in writing 

positive letters to four targeted companies encouraging them to 

make specific commitments on the journey to responsible palm oil.  



• During the summer season they engaged visitors both during keeper 

talks and by using a Mobile Palm Oil Messaging Center to teach about 

the palm oil issue and facilitate letter writing.  
 

 

• The initiative continues to be promoted online and during special 

events. 
 



 
•  Website Update www.pdza.org/pawsforthecause 

• Dedicated Paws for the Cause web page focused on the 
campaign, including information about their target 
companies and letter writing opportunities. 

Paws for the Cause 

http://www.pdza.org/pawsforthecause




    

 Plan to develop an institutional policy and guidelines 
for food service, gift shop and other vendors to 
solely source RSPO certified products, emphasizing 
vendors that embrace transparency in their sourcing 
practices.  

 

 Palm oil policy will be included in our sustainability 
plan to meet AZA accreditation standards by 2016.   

 

Contact:  Karen Povey 

Karen.povey@pdza.org 



       Michal Zrust 





 Three Main Ways of Communicating 
Information with Graphics 

 Guest Interaction with Docents and 
Naturalists 

 Staff Education and Training 

 
 

  

  

 



The “forest diversity” section of the Center 

has two messages.  The left side scrolls 

the names of hundreds of different foods 

that the orangutans find in a healthy 

forest.  The right says “oil palm” over and 

over to describe the monoculture in a palm 

oil plantation.   
 

The other portion of the display highlights 

the many other animal species that live in a 

healthy forest in Malaysia or Indonesia.  
 
 



Flat graphics to identify and celebrate 

people who are making a difference for 

orangutans 

 

Ronna Phelps, President 

of Chandler Farms 

makers of the palm oil 

free skin care line  

The two young women who 

have advocated for eliminating 

palm oil from Girl Scout 

cookies.  
 



Three kiosks that have lots of 

information on orangutan 

conservation that are updated 

regularly.  



• Orangutan Conservation and Palm  Oil topics 

included in school programs and teacher kits 

• Blog posts about current events related to 

Orangutan Conservation 

• Social media posts/tweets about current events  

• Create awareness for 

guests through activities 

such as reading labels 

and sharing information 

about the RSPO 

• Encourage families to 

take action by donating at 

the kiosk: Kutai 

Reforestation Project 



 Educational Staff Training on 

Conservation issues:  Palm oil, 

deforestation, and orangutan 

conservation 

 All staff Training:  Zoo’s Palm Oil 

Statement (Using AZA’s position 

statement) 

 Using orangutan friendly candy at 

ZooBoo 

 Currently conducting an internal 

audit of palm oil use on grounds 

 

 

 Contact:  Rob Shumaker 
rshumaker@indyzoo.com 



 Visuals 

 Guest Action 

 Staff Education  

 Zoo Accountability 

 Future Plans 



Apes Building includes 

large display of products 

and companies that are 

RSPO members. Providing 

a visual and tactile way for 

people to know what is best 

to buy.  



Cheyenne Mountain Zoo’s palm oil video on two 

televisions in the Apes Building 



 Table for information about the 

palm oil crisis and petitions to 

sign urging companies to join 

the RSPO 

 World Orangutan Day table 

with letters for kids and adults 

to complete and send 

 Cell phone recycling to raise 

money for Orangutan 

conservation 

 QR codes in Apes Building to 

CMZoo’s Shopping App 



 Information available in keeper break room 

 Evaluating concessions and plan to only be 

using RSPO member products by Spring of 

2015 



 Palm Oil Awareness station for Boo-

At-The-Zoo Saturdays in October 

 Developing own Palm Oil Awareness 

video to focus on what people can 

do in Kansas to help 

 Portion of November Conservation 

Connection (monthly evening event) 

will focus on Palm Oil Awareness  

Contact:  Mary Haberstich 

mhaberstich@topeka.org 



Thank you for making a difference for 

Orangutans and other wildlife!! 


